
4.03 MILLION

DEMAND
AVERAGE STAY 

IN PRINCIPAL ESTABLISHMENTS 

2.96 NIGHTS 

2.91 NIGHTS 

4.02 NIGHTS 

ORIGIN

31.1%
44.5%

61.1%
44.5%

7.8%
11.0%

27.3%

10.7%

3.4%

29.6%

7.1%

12.8%

OSONA

VALLÈS 
ORIENTAL

GARRAF

VALLÈS 
OCCIDENTAL MARESMEANOIA

BAGES

BERGUEDÀ

MOIANÈS

ALT 
PENEDÈS BAIX 

LLOBREGAT

4.4%

2.6%

1.0%

nd

1.1%

TOURISTS

12.63 MILLION
OVERNIGHTS 

TOURIST PROFILE 

SEX: 63.4% MEN

AGE (AVERAGE): 45.8 YEARS OLD

ACCOMPANYING PEOPLE 

TRAVEL GROUP (AVERAGE): 
4.5 peOPLE

TYPE OF ACCOMMODATION

MAIN REASON OF VISIT
66.3% LEISURE

23.4% professional

10.3% personal AND OTHERs

49.8% OF repetitivENESS
(THEY HAVE VISITED THE DESTINATION 

BEFORE)

31.8% WITH THE COUPLE

16.0% WITH THE COULE AND CHILDREN

16.9% aLONE

0.57
MILLION

2.36
MILLION

0.26
MILLION

0.24
MILLION

4.30
MILLION

ATTRACTIONS
NUMBER OF VISITORS TO PRINCIPAL ATTRACTIONS

TOURIST DISTRIBUTION
REGIONAL DISTRIBUTION OF TOURISTS IN BARCELONA’S SURROUNDINGS

VALUATION AND REPUTATION 
ONLINE IDENTITY*

105,507
FANS

42,273
FOLLOWERS

19,454
FOLLOWERS

SATISFACTION**

8.2
VALUATION

83.1%
RECOMMENDATION

IRON (ONLINE REPUTATION)**

8.01
ACCOMMODATION 
ESTABLISHMENTS

8.10
RESTAURANTS

8.74
ATTRACTIONS  

TOURIST TAX 
REGIONAL DISTRIBUTION OF THE TOURIST TAX COLLECTION

TOURIST TAX COLLECTION: 5.40 MILLION €

ECONOMIC IMPACTS

149.1 € 508.8 € 2.05 Billions € 12,930 120,362
AVERAGE SPENDING PER 

PERSON IN THE DESTINATION

*Including transport, accommodation and stay

* DIRECT AUDIENCES ** SCALE 0 TO 10 

TOTAL AVERAGE 
SPENDING PER PERSON*

I n c o m e s  f o r  
t o u r i s t  a r r i va l s

N O.  T O U R I S M
S E C T O R  C O M PA N I E S

N O.  T O U R I S M  
S E C T O R  W O R K E R S

81.5% hotel/apart-hotel

2.5% rural ACCOMMODATION

15.9% cAmpSITE

TRAVEL BOOKING
69.2% BY THEMSELVES

14.3% BY THE COMPANY

11.2% HOLIDAY PACKAGE

INFORMATION SOURCES 
CONSULTED (TO PLAN THE TRAVEL)

44.6% internet oR social NETWORKS

7.5% TRAVEL guiDes oR BOOKS

20.8% faMIlY.  FRIENDS oR relatives

7.0% TRAVEL AGENCY OR 
TOUR OPERATOR 

L A  R O C A  
V I L L A G E

M O N E S T I R  D E  
M O N T S E R R A T

C I R C U I T  D E  
B A R C E L O N A  
C A TA L U N YA

C A N A L  O L Í M P I C
D E  C A TA L U N YA  D E  

C A S T E L L D E F E L S

PA R C  N A T U R A L  
D E L  M O N T S E N Y

TOurism IN 
Barcelona’S 
SURROUNDINGS
2016*

* BARCELONA’S SURROUNDINGS CONSIDER ALL REGIONS OF BARCELONA EXCEPT BARCELONèS. data 2015.

OVERNIGHTSTOURISTS

22.1%

13.5%

1.9%

41.5%

5.6%

10.6%
ALT 

PENEDÈS

OSONA

VALLÈS 
ORIENTAL

GARRAF

VALLÈS 
OCCIDENTAL MARESMEANOIA

BAGES

BERGUEDÀ

BAIX 
LLOBREGAT

MOIANÈS

1.5%

2.3%

0.5%

0.1%

0.5%

ND: DaTa noT AVAILABLE

SOURCES: TOURIST ACCOMMODATION OCCUPANCY SURVEY (INE AND IDESCAT); CHARACTERIZATION OF TOURISTS SURVEY EDDETUR (LABTURISME); DIRECCIÓ GENERAL DE 
TURISME AND DEPARTAMENT D'EMPRESA I OCUPACIÓ OF GENERALITAT DE CATALUNYA; GERÈNCIA DE SERVEIS DE TURISME, OFICINA TÈCNICA DE PARCS NATURALS AND 
XARXA DE MUSEUS LOCALS OF BARCELONA DEPUTATION, AND EQUIPMENT AND PLACES OF INTEREST OF BARCELONA SURROUNDINGS.
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