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*BARCELONA region CONSIDER ALL REGIONS OF BARCELONA EXCEPT BARCELONÉS. Data 2017.
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toURist distribution
REGIONAL DISTRIBUTION OF TOURISTS ACCOMMODATED* IN BARCELONA REGION
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*HOTEL ESTABLISHMENTS, CAMPSITES AND RURAL TOURISM ACCOMMODATIONS.  NA: DATA NOT AVAILABLE.



MAIN REASON OF VISIT
68,5% le isure
17,6% professional
13,9% personal and others

PRINCIPAL 
TRANSPORT MEANS
46,7% owned Vehicle
37,1% plane
7,5% tRain
4,4% coach

travel group
37,2% with the partner
34,0% with the family and/or friends
17,3% alone
8,6% COworkers

TRAVEL 
GROUP
3,8 PEOPLE 
ON AVERAGE

repetition
46,9% HAve VISITed 
the DESTINAtion 
before

age
45,6 years old 
on average

SEX
61,7% MEn
38,3% womEn

travel booking*
72,3% by themselves
15,6% an Organization or company
10,1% holiday package

INFORMAtIon sources 
CONSULTed*

58,7% internet or social networks
15,7% family,  fr iends or acquaintances
8,1% organization
6,5% travel agency or tour operator
2,6% travel guides or books in  paper
16,4% did  not consult any source

tourist 
profile

*muLTIPLE choice



MILLIONMILLION MILLION
2,602,73 0,57 0,224,60

MILLIONMILLION

attractions
NUMBER OF VISITORS TO PRINCIPAL ATTRACTIONS

L A  R O C A  
V I L L A G e

M O N E S T I R  D E  
M O N T S E R R A T

v i l a d e c a n s
t h e  s t y l e  

o u t l e t s

C a n a l  O l í m p i c  
d e  C ata l u n ya  d e  

C a s t e l l d e f e l s

C I R C U I T  D E  
B A R C E L O N A  
C A TA L U N YA

AVERAGE SPENDING PER PERSON JOB MARKET

ECONOMIC IMPACTS

N O.  T O U R I S M  
S E C T O R  

C O M PA N I E S

N O.  T O U R I S M  
S E C T O R  

W O R K E R S

ACCOMMODATION 
Cost  

(total STAY)

218,2 €
total 

SPENDING 
(total STAY)

633,2 €
transport 

Cost  
(ROUND TRIP)

SPENDING 
OF the STAY

(total STAY)

243,9 € 171,2 € 13.609 134.538

aNnual VARIATION. NA: DaTa noT AVAILABLE

4,5% 8,7 % 2,4 %

aNnual VARIATION

5,9%

NA 10,0 %



ONLINE IDENTITY AND VALUATION
ONLINE IDENTITY*

FANS FOLLOWERS FOLLOWERS

SATISFACTION

VALUATION** RECOMMENDATION

TOURIST TAX
REGIONAL DISTRIBUTION OF THE TOURIST TAX COLLECTION*

TOURIST TAX COLLECTION: 6,6 MILLION €

*DIRECT AUDIENCES. **scalE 0 TO 10.

SOURCES: TOURIST ACCOMMODATION OCCUPANCY SURVEY (INE AND IDESCAT); TOURISTS OF BARCELONA SURVEY; DIRECCIÓ GENERAL DE TURISME AND DEPARTAMENT 
D'EMPRESA I OCUPACIÓ OF GENERALITAT DE CATALUNYA; GERÈNCIA DE SERVEIS DE TURISME OF DIPUTACIÓ DE BARCELONA AND EQUIPMENT AND PLACES OF INTEREST OF 
BARCELONA region.
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23,1 %

14,8 %

1,9 %

38,3 %

6,2 %

10,7 %

1,5 %

2,2 %

0,5 %

0,1%

0,6 %

ANNUAL VARIATION.  *Annual amount: including  4T 2016, 1T, 2T AND  3T 2017.

6,8 %


