TOURISM IN BARCELONA
REGION 2018*

*Barcelona region considers all regions of Barcelona
except Barcelonés. Data 2018

Demand
Principal types Average stay in principal
of accommodation establishments

|y og BEHECCIL

4,72 willion Hotels ———— 2,9 Nights
tourists 81,9% 15,1% 3,1%
|
C AXAXARA

Campsites ———— ;
Overnight stays P 3,8 Nights

14,14 willion 7!% 19.A3a% ?2% “ﬁmmmm

overnight stays I Rural tourism —— 2,5 Nights

Source: Own elaboration based on the Tourist Accommodation Occupancy Survey (INE)

Demand in hotels

Origin Ranking of the origin of foreign tourism

Tourists Tourists
15,1% France

I
United
10,2% Kingdom

41,8% 42,4% 15,7% 9,5% Germany

Overnight stays Overnight stays

United
14,1% Kingncioem

13,0% France

60,5% 28,7% 10,7% 11,9% Germany

Source: Own elaboration based on the Tourist Accommodation Occupancy Survey (IDESCAT)
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Tourist distribution

Regional distribution of tourists accommodated in Barcelona region”
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*Accommodated in hotel establishments, campsites, rural tourism
accommodations, tourism apartments and tourist dwellings
Source: Own elaboration
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Tourist profile

Travel group

4,8 Average of people
Sex

63,4% Men

36,6% Women

Main reason of visit
64,5% Leisure

Professional

23,5%

Personal and others

12,0%

Accommodation booking

Accommodation
40,0% webpage (online)
‘ Accommodation
23,6% company (offline)

1 4,9% T.0., O.T.A. or others (online)

Company trip

11,6%

Information sources consulted”

51,4% Internet/Social networks

21 ,9% Family/Friends
1 3,7% Organization
7,5% O.T.A and/or T.O.
1 ,8% Travel guides/Books

11 ,7% Did not consult any source
;

Age
43,9 Average age

Repetition
49,7%

Have visited the
destination before

Travel group*

30,6% With family
26,7% With partner
18,2% Alone
10,1% Co-workers
5,7% With friends

Transport booking

57,5% Companywebpage (online)

12,9%

Company trip

8,4% Transport company (online)
;

6,4% T.0., O.T.A. or others (offline)

Principal means of transport

‘45,6% Own vehicle
‘42,2% Plane
‘6,4% Train
‘1,9% Coach

* Multiple choices
Source: Own elaboration based on the Tourists of Barcelona Survey
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Attractions

Number of visitors to principal attractions
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La Roca Monestir Circuit de Barcelona
Village de Montserrat
+1,5% -4,6%

& Annual variation

Parc Natural Mén
del Montseny Sant Benet
+29,6% 1,1%

Source: Own elaboration based on the Facilities and Places of Interest of the Barcelona Region

Economic impacts

Average spending per person

Transport cost 229,3 €
(round trip)

Accommodation cost 228,2 €
(total stay)

Spending of the stay 167,3 €
(total stay)

624,8 ¢

Total spending -1,3%

$ Annual variation

Job market

14.021

tourism sector companies

143.254

tourism sector workers

Source: Own elaboration based on the Tourists of Barcelona Survey and the Direccié General
de Turisme and Departament d'Empresa i Ocupacié of Generalitat de Catalunya
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Tourist tax

Regional distribution of the tourist tax collection®
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Tourist tax collection 6,73 Million € -1,0% *

*Annual amount: Including 4T 2017, 1T, 2T and 3T 2018
£ Annual variation

Source: Own elaboration based on the Direccié General de Turisme
and Departament d'Empresa i Ocupacié of Generalitat de Catalunya

Online identity and valuation

Online identity* Satisfaction iRON (online reputation)*
263.702 97.726 127.159 8,3 84,6% 8,06 7,99 8,71
Fans Followers Followers Valuation™  Recommendation Accommodation  Restaurants Attractions
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*Direct audiences opened profiles
*Scale0to 10
Data actualized on March 2019

Source: Own elaboration based on the Barcelona Tourism Destinations Online
Identity and Reputation Monitor and the Tourists of Barcelona Survey
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